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e 26 Services In 23 States

e Population
— Available to over 81 million Americans, almost 30%

e Customer Satisfaction
— Minnesota December 2002 93%

— Metropolitan Transportation Commission
 May / June 2003 90.5%
* August 2004 92.1%

— Southeast Florida December 2003 96.2%
— Virginia January 2004 99% would call again
— Montana August 2004 90.3%



e Awareness
— ITS America / Gallup
— Minnesota Summe
— Virginia Statewic

— Virginia Focus
— Maine Augus
— Utah June

— Montana A
— Orlando
— Tampa E
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e Call Volume National “Re

— San Francisco Bay Ar
» Over 6 million calls t
» Average of over 2

— Oregon

e January 2004

— Kentucky
» December
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511 Deployment Assistance

e Invitation to join 511 Working Group

« Start small and migrate to larger system

— Step 1: Incidents, amber alerts, work zones,
etc

— Step 2: RPF based on Guidelines
 Lots of iInformation at 511deploy.org
» Lots of peer support from Coalition
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Resources A

— 511 Websites
o http://www.deploy5
e http://www.its.dot
o http://www.itSa.o

— Deployer Webs
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